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Google Ads wibuwn clid] .1
Start Now guc bl pi https://ads.google.com bulyll 1A gl JAal ¢

with Google Ads.

For whatever matters most, make it easier for potential customers to find your business with Google Ads.

Next berlg .Acgpiton ol sigpialll gagall bily aalst pd 6gball 0im b ¢

&\ Google Ads  Create your first campaign ® e

Help

What's your business name?

Enter your business name (optional)

Where should people go after clicking your ad?

@  Yourwebsite

you'e ag
ebsite, y

st relevant URL. This might be a
annel or social media page.

GD Enteraweb page URL*

(O  Yourbusiness phone number

(O  Yourapp download page

By providing or confirming a web page for your ads, you're asking Google to scan, dow d and
images and have permission to share them with Google for use on your behalf in advertising or

By using Google-genera
and ensured that thes

assets, youre confirming that you've reviewed the suggested assets
rate, not misleading and not in v n of any Google advertising
e publishing them. Youre also agreeing to Google's Terms of

e la
enerative Al policy

R, Need help? Call for free ad setup help at 0800 094 245, 7am to 3pm, Sunday-Thursday. Help articles
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é\ Google Ads  Create your first campaign

O Add business information

Q Create your campaign

61g1gaoldl Set up an account only suc bhors| lwang *

Choose your goal for this campaign
To create an effective campaign, focus on the goal that's most valuable to your business. Learn more
about conversion goals

Choose goal
Add search themes Choose a goal
Create ads Purchase

Set bid strategy
Set budget

O Enter payment details

B

£l

<

Someone buys a product, subscription or service

Submit lead form
A potential customer fills out a form

Phone call leads
A potential customer calls your business

Page view
Someone views a key page (such as an article or product page)

Brand awareness
Reach a broad audience, get video views and build consideration for
your brand

See more

Skip

Not ready for a campaign? Set up an account only

R.  Need help? Call for free ad setup help at 0800 094 245, 7am to 3pm, Sunday-Thursday. Help articles

N\ Google Ads  Create your first campaign

Next guc bherllg Silga jwidl p

Confirm your account settings

This information will be used to create your account. You can't change these settings later, so choose

carefully

R Billing country

‘ saudi Arabia

© Time zone

‘ (GMT+03:00) Saudi Arabia Time - I

E3l Currency

‘ saudi Riyal (SAR)

Back

R, Need help? Call for free ad setup help at 0800 094 245, 7am to 3pm, Sunday-Thursday. Help articles

OO0 O

Help

o

@

Help
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.Create hul pi Silogleo JAal

Confirm your account and payment settings

Create a payments profile

Saudi Arabia hd
If you are signing up for a business, choose an organisation profile. Otherwise, choose an
individual profile. Learn more sbout payments profiles
(GMT+03:00) Saudi Arabia Time >
Profile type
Organisation Time zone applies to your entire account and cannot be changed later.

@ Updated offer based on your billing country: Spend SAR1,300.00, 'Get
o i SAR1,300.00° offer will be applied following successful billing setup. New
Fgamsalion name advertisers only. Spend by 18 Jan 2026. View terms and conditions

1 Payments profil

Create new payments profile -

— Legal name

Street address

Your payment information is saved in a payments profile, which is associated with your Google Account

and shared across Google services. Lesrn more shout payments profiles

Apt, suite, etc. (optional)

Want personalised guidance from a Google Ads account strategist by phone or messaging
app?

O Yes O Ne

Postcode

email

Town/City 2 Get tips, promo offers, testing and feedback opportunities and new feature invitations by

O Yes O No

Required

Back Submit

Jag) gé sulledll Aylwa il 26 130y ggaig Submit gle bl padl sag ©

dalc, Jagy o Sullc] auops j1lga 300 gue Jgeall Wbgo Jgai s gaall dluwg Joai gi 3oy »
Logs 60 JUA jllga 300 gaiig 13123 Uleo jygai gi by

— (& a
= h\ Goog[e Ads [ Q search for a page or campaign ‘ Appearance  Refresh  Help  Notifications @
View (2 filters) e Campaigns (3) -
I' (@ All campaigns Select a campaign
ez Filters i B
Racommendations . Campaign status: Enabled, Paused  Ad group status: Enabled, Paused  Add filter
Save
CiigEion Insights and reports v QOverview Last7days | 12-18Nov2025 + < D> Show last 30 days
by Campaigns v
Goals 4+ New campais & EI
Download Feedback
s Assets ~
A

Tools ) ; TEw
Alicisnicas, keywords and Clicks Impressions + CTR ~ Cost + H

=5 content 0 0 0.@0% $ O . OO

Billing

(]

Admin

Change history

12 Nov 2025 18 Nov 2025
Q Recommendation : & video ads : & Billing :
) setuin conversion racking Vidosle 12> Balance as of 19 Nov 2025 Next automatic payment @
See which of your clicks turn into customers -USD 76.36 ‘You have no upcoming
Recommended because conversion tracking lets you access features to better [ searchads H payments

meet your business goals

© IT- Air Fryer - Search Test » @ Air Fryer IT

View Payment methods
Frittura deliziosa senza olio | Niente piti frittura in olio | Soluzione .- Pimary. Mastercardsh= 2264 Backup Add a backup
Get the Google Ads mobileapp X www wavecostore.com
Prendete la nuova friggitrice ad aria sul mercato e diverfiti a cucinare senza olio. View billing View statements and tax documents

ccalwall ddyll dmalgll
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Create conversion action(2) suc pi Goals(1) suc borsl Google Ads &jluwa JAla e

i1} c @ o 0

Appearance  Refresh  Help  Notifications

= A Google Ads ‘ QU mrchiron = e o et ‘

F Conversions ~ Summary Last7days | 12-18Nov2025 ~ ‘ < > showlast30days
Creat
- o TR
<8
Value rules
Canksie 0 Understand your Google Ads results Dismiss eniti Mpre

Your conversion goals are grouped into different stages of the customer journey. Earlier groups should capture customers' initial engagements wiith your business,

Custom variables such as'Page views' or ‘Get directions’, while the final group should reflect the most valuable actions, such as ‘Purchases' or 'Shop sales'.

Goals
Settings
x g
ool Sales Leads + Create new chart
Uploads
8 4
A
Bllng Edit chart
Measurement v
Aamin There is no results data available yet
Group 1goals Group2 goals Group 3 goals
Re: Results
Page views o You're not measuring any goals here right now. To add You're not measuring any goals here right now. To add

anew goal, you can create a new primary conversion a new goal, you can create a new primary conversion

action. action.

Add goal Add goal

All your goals View all conversion actions + Create conversion action
(5[ o e g
Add URL suc b sl pi Conversions on a website gl o
. il ¢ @ o

X .\ Google Ads  Conversions Q search for a page or campaign ‘ Appearance  Refresh  Help  Notifications @

© cetstortea @ creste conversion actions © summary

Where do you want to measure conversions?

Measure conversion actions that are important to you, such as purchases, sign-ups and phone calls. excellent. Conversion actions can

provide insights inta how your ads are performing. Choose where you want to measure them, then add a data seurce. You can then use

them to create conversions now or later. 1

@ Conversions on a website
X For any web conversions that'l be measured with a Google tag or imported from Google Analytics
Enter your website’s URL to continue Add URL

Conversions on an ap|
D Measure app engagement, Google Play downloads and in-app purchases. Import events from Google Analytics [
orthird-party analytics.

Ry Conversions from phone call o
For phone call conversions from ads, website visits or uploads
- Calls from ads
BN calls from website visits

@ calls via uploads

Conversions offline
B Conversions outside of the Internet, measured by connecting data in a CRM, importing a file or with the Google [
Ads API

© Google, 2025,



X About your website

Scan bhunlg S wédgo bhily 25 Lo °
Scan your website to find the best way to connect it to Google Ads to measure your conversions on a website

Which website do you want to measure conversions on?

‘ Web page URL

2
1

S . .l 3
Set up bhurslg Google tag yal pi °
X About your website
Scan your website to find the best way to connect it to Google Ads to measure your conversions on a website
Which website do you want to measure conversions on?
Web page URL
Choose the data sources that will measure your website conversions
Google tag  Not installed yet

m cancel

X Setup aGoogle tag

Saic yoby g3l joyll Awilg Install manually pal o

Choose how to set up a Google tag

(@) Install manually  secoumennes

Below is the Google tag for this account. Copy and paste it i the code of every page of your website, immediately after the
<heads> element. Don't add more than one Google tag 10 each page.

<!-- Google tag (gtag.js) --»
<script async sre="https:/.
<script>

window. datalayer =

Vgtag/is3i

window.datalayer || [13
function gtag(){datalayer.push(argunents);}

</scripts
gtag("is’, new Date());

gtag("config’, "AN-16564123733°);
</seript>

(@ Ifyouhave end users in the European Economic Area (EEA), set up consent mode so thatyou  Get started
can continue to benefit from ads personalisation and measurement.

(O Install with a CMS or website builder

(O Use aGoogle tag that you already have

Use of the Google tag is subject to the terms governing the service where it is used

Test installation

Cancel

Saic g lalg audll calgbAll clil LQiaon guwpajggll Jomi sigpisllll Sndgo jls
contact@devlopro.com pc liwo Jolgid dacluwo (Ul ciaial gl jluwaiwl

1al
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Theme file editor guc pi Appearance guc busl Svdgou dsWll guapajggll axgl Jila o
</head> g <head> bwg aidui Nl jojll @r>g dxnlid] oy sUc dailall o header.php pal o
Jauwlll g6 Update file suc bomnl calpuoill Baasl

Select theme to edit:| Hello Elemento v

Editing Hello Elementor (active)

Dashboard
File: headerphp
Selected file content: Theme Files
1 2 stylecs
§ functions.php
4 assets >
Comments 5
i themejson
i 7 * gpackage HelloElementor comments.php
Elementor 4
8~ footerphp
Templatas 9 1 ( ! defined( "ABSPATH' ) ) {
10 exit; // Exit if accessed directly. | eagepray
1} includes »
Hello 5
13 $viewport_content = apply_filters( ‘hello_elementor_viewport_content’, ‘width=device-width, initial-scale=1’ ); Indexphp
> Appearance 14 enable_skip_link = apply_filters( ‘hello_elementor_enable_skip_link', true ); R
15 $skip_link url = apply_filters( 'hello_elementor_skip_link url’, ‘#content’ ); .
Themes @ 5o sidebar.php
17 <ldoctype htnl> template-parts »
18 <htnl <php Langusge_sttributes(); 75> e
19 <hesds
20 <meta charset="c?php bloginfo( ‘charset’ ); ©>"> readme.tit
21 <meta name="viewport” contemt="<?php ccho esc_attr( Sviewport content ); )"
Theme File E 22 <link rel-"profile” href-"https://gupg.org/xn/11"
23 <php up_hesd(); 2>
Plugins 2 e ees . . . . or.
= </head> Jud aiduwi nill joll 215 i
Users 26 5
27 |
Tools 28 </head>
29 <body <3php body_class(); *
Tive 2 Iy S2phi Body ()5 2>
9 30
31 <?php wp_body_open(); 2>
Trustindexio 2
33 <?php if ( Senable_skip_link ) { 2>
LiteSpeed Cach 34 <a class="skip-link screen-reader-text" href="<2php echo esc_url( $skip_link_url ); ?>"><?php echo esc_html_ ( 'Skip to content’, ‘hello-elementor' ); ?></a>

35 <?php } 2>
ES

Documentation: ‘ Function Name... ~

Update File

Test installation bislg Jagy wibway gul @2yl e
X SetupaGoogle tag

Choose how to set up a Google tag

@ Install manually  secouvences

Below is the Google 1ag for this account. Copy and paste it in the code of every page of your website, immediately after the
<head> element. Don't add more than one Google tag 10 each page.

<t-- Google tag (gtag.js) -->

<script async sre="https: //ww. gtag, 23733"></script>
<script>
window. datalayer = window.datalayer || [1;

function gtag(){dataLayer .push(argunents);}
gtog(*js', new Date());

gtagl’config', 'AN-16564123733');

</script>

(@ If youhave end users in the European Economic Area (EEA), set up consent mode so thatyou  Get started
can continue to benefit from ads personalisation and measurement

(O Install with a CMS or website bullder

(O Use aGoogle tag that you already have

Use of the Google tag is subject to the terms governing the service where it is used




Al oyl crudi pi adl suead ol @bl 0dm Sl cipors 13
Save and continue pi Done pi Confirm guc bensl lwaw)

X Setupa Google tag

Choose how to set up a Google tag

O Install with Wordpress  recouncuoeo
@) Install manually

Below is the Google tag for this account. Copy and paste it in the code of every page of your website, immediately after the
<head> element. Don't add more than one Google tag to each page.

<1-- Google tag (gtag.js) -
<script async src="nttps: /A

gtag/jsii </script>
<script>

window. datalayer = window.datalayer || [1;
function gtag() {datalayer.push(argunents);}
gtag('js’, new Date());

gtag('config’, 'AN-16564123733"
</script>

@ Ifyou have end users in the European Economic Area (EEA), Set up consent mode o that you

Get started
can continue to benefit from ads personalisation and measurement.

Show more options

@ Your Google tag was correctly detected on your website.

Use of the Google tag is subject 1o the terms governing the service where it is used.

X About your website

Scan your website to find the best way to connect it to Google Ads to measure your conversions on a website

Which website do you want to measure conversions on?

[ Web page URL

Choose the data sources that will measure your website conversions
@ Waveco  Instalied on site
AW-16564123733

© Getstartes (. RO — © sy

Where do you want to measure conversions?

Measure conversion actions that are important to you, such as purchases, sign-ups and phone calls.excellent. Conversion actions can

provide insights into how your ads are performing. Choose where you want to measure them, then add a data source. You can then use
them to create conversions now o later.

@ Conversions on a website
% For any web conversions thatl be measured with a Google tag or imported from Google Analytics

Enter your website's URL to continue Add URL

Conversions on an app

O Measure app engagement, Google Play downloads and in-app purchases. Import events from Google Analytics ]
or third-party analytics

Conversions from phone calls o
For phone call conversions from ads, website visits or uploads

& Calls from ads
BT cCalls from website visits

@ calls via uploads

Conversions offline

Ba  conversions outside of the Internet, measured by connecting data in a CRM, importing a file or with the Google [
Ads API

Save and continue Cancel

© Google, 2025
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Purchase pAl < clpds calloc @uiii Us 13] »

Sign-up yial — gilao Jui gf caluy 25 @ik Us 13 »
Subscribe pal — Ugiw/Uymui L€ga10 Byl guiii Us 13] »
Submit lead form yal < caloadll b AAlad @i LS 1)) ¢
Book appointment piAl < acgo jax amll gls 1] »
Request quote jiil — jleawi gdpc b sUc anini doaill cuils 13 o
Contact pal — Jilwyll g énllanll pc Svo Jolgivw Juowll gls 3]

@ Gotctara © Croste convarsion sctons © summary

]

What's important for you to measure?

Conversion actions help you measure your customer interactions, so that you can understand the success of your advertising campaigns.
Categories help you group conversion actions together. For example, you may have created a purchase conversion action, which you can
categorise within the Purchases category.

Choose a category to create conversion actions

= Purchase
When someone completes a purchase or checkout flow

Sign-up
When someone signs up for a free newsletter or trial, creates an account or pre-registers

= Subscribe
B3 when someone pays to subscribe for a product o service you offer

E Submit lead form
When someone expresses an interest in your business by filling in a form you provide them

Seeall

Sigyalll gégall slé Bagai gggloy il cllawll 2yl bimS Submit lead form jliatuw
[] josll pi Add conversion action suc b ig

@ oetstres @ Croste camvarson acions © surmary

What's important for you to measure?

Conversion actions help you measure your customer interactions, so that you can understand the success of your advertising campaigns.
Categories help you group conversion actions together. For example, you may have created a purchase conversion action, which you can
categorise within the Purchases category.

Submit lead form
E) - when sameone expresses aninterest inyour-business by filling in & form you provide them o

1 ﬂ ~+ Add conversion actions

Web

Y =

.URL is pi Page load pi Enter the URL yiAl 6gbAll 0iom g4 °
.Done pi A3gaill ¢ Jo 121 Juowll lojgjm sl pa il axanll bily 2raiw ¢

X Choose an event to measure Submit lead form

Create a new conversion action

(Q setup manually using code
1 You have fo manually install code to your website to identify the conversion action that you want to measure
$ (@ Enter the URL where the conversion is completed
‘You don't have to install code as the Google tag will detect the conversion action automatically
— Eventtype —
a Page load -
— Match when

URLis -

URL
website.com/ thank-you |

It's a Submit lead form conversion when someone visits website.com/thank-you

Conversion settings v

2 =~ 9 -




Finish pi Save and continue guc bl lwaw) °

@ et B crssiseroncsis © sy

What's important for you to measure?
Conversion actions help you measure your customer interactions, so that you can understand the success of your advertising campaigns.

Categories help you group conversion actions together. For example, you may have created a purchase conversion action, which you can
categorise within the Purchases category.

Submit lead form

@ When someone expresses an interest in your business by filling in & form you provide them IE
Conversion source Event
Someone visits a page on =
B website pag Frimary Edit Settings
website. com/thank-you

~+ Add conversion acticns

Add another category

0 Get started Q Create conversion actions o Summary

You've almost finished!

You've created 1 new conversion action

E Submit lead form m

Measured via 1 new conversion action

Finish setting up your conversions

Review the steps below to ensure that your conversions can be measured correctly

1. Check your Google click ID

If your servers redirect ad clicks, verify that the Google click ID(GCLID) URL parameter is passed to your landing page.

Learn more about Google click identifier
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Keyword Planner pi Planning pi Tools guc borsl Google Ads wibuay JAla
Discover new keywords Ui iwg

il ¢ @ fal @

= .\ Google Ads ‘ Q search for a page or campaign Appearance  Refresh  Help  Notifications

i Keyword Planner
|. Asset Studio

Create
Planning ~

< k
e Keyword Planner
Q Performance Planner
Goals E
$ 5% ) Reach Planner ;
Tools 2 Discover new keywords Get search volume and
Ao aitvar g Tt Get keyword ideas that can help you reach forecasts
8 people interested in your product or service Get search volume and other historical metrics,
Billing plus forecasts for how they could perform
Shared library v
2
Admip Creator partnerships s
U N Plans created by you Plans shared with you
Data manager v Add filter m
Columns
Troubleshooting v Plan Status Last modified Forecast period
Find new keyword ideas, get search volumes and create a plan
Bulk actions. v
Budgets and bidding v
Business data
How to use Keyword Planner @ New feature announcements
Uulg (2) édgall gl adbiodl a1aNT Sisoug ( Jrd o lainis il éaaliaodl cilod sl @i (1) Lo
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Discover new keywords X
Start with keywords Start with a website
1 Enter products or services closely related to your business
1 Try not to be too specific or general. For example,

Q + Add another keyword n“fa\de\-ve!'}' is better than "meals” for a food
? delivery business
Zﬁmabic @ Saudi Arabia Learn.more

Enter a site to filter unrelated keywords €]

2

Using your site will filter out services, products or

‘ R brands that you den't offer

GO hitps.//

Get results
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Q el s 2 s ader © saudi Arabia ¥ Arabic ‘ = Google [ Nov 2024 - Oct 2025
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ﬁb Exclude adult ideas X Add filter 618 keyword ideas available 2 3
D Keyword (by relevance) 1 Avg. monthly searches Tmeecw;nnsz YoY change | Competition Ad implesﬁgz Top aga'argailgédj Top(ﬁifg?!agengie?
Keywords that you provided
D da o mian 1K - 10K 0% 0% || High = uss1.19 uss4.61
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Keyword ideas
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New campaign guc burslg Jagy calille] Ssbun Ul aagi éuille Ul éloadl el

= .\ GOOgle Ads ‘ Q_ search for a page or campaign ‘ il (& ®@ Jal @

Appearance  Refresh  Help  Notifications

View (2 filters) Campaigns (3)
l' (@ All campaigns Select a campaign
CREe Filters Campaign status: Enabled, Paused Ad group status: Enabled, Paused Add filter @
Save
campaigns  QVerview Today | 25Nov2025 v | < Show fast 30 diays

14 . =
Goals New campaign =
2 Download Feedback

#

Tools "
Clicks ¥

Impressions ¥

CTR v

= 0 0 0.00%

Billing

&

Admin

(il gliu §lai 1 alagall 0dm 54) bl 6ac g5peaw Jagy waamll jUil Jué o
Create a campaign without guidance : guc ylll b2s|
.ag4é gga dloall calalac) s Jolall ponill aybwg jLAl A il Slalal

‘ Appearance  Help  Notifications @

X &\ Google Ads

Q, search for a page or campaign

What's your campaign objective?
Choose your objective

Select an objective to tailor your experience to the goals and settings that will work best for your campaign

©

Sales

Drive sales online, in app, by phone
or in store

Awareness and consideration

Reach a broad audience and build
interest in your products or brand

o

=

Leads

Get leads and other conversions by

encouraging customers to take
action

o

Local shop visits and
promotions

Drive visits to local shops, including
restaurants and dealerships.

=3
Website traffic

Get the right people to visit your
website

@

Create a campaign without
guidance

You'll choose a campaign next

g

App promotion

Getmore installs, engagement and
pre-registration for your app

<

Cancel [Nl
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Select a campaign type

Search

Drive action on Google Search with
text ads

®

Shopping

Promote your products from
Merchant Centre on Google Search
with Shopping ads

Performance Max

Reach the right people wherever
they're browsing with ads on Google
Search, YouTube, Display and

more See how it works

Video

Drive action on YouTube with your
video ads

Select the results that you want to get from this campaign @

Website visits

GO Your business's website

[] Phone calls

Demand Gen

Drive demand and conversions on
YouTube, Google Display Network
and more with image and video ads

App

Promote your Android or iOS app on
Google Search, Play, YouTube and
partner sites with app ads

Display

Reach potential customers across 3
million sites and apps with your
creative
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X &\ Google Ads

©]

c 0O 0O O O ©

Search

Bidding

Bidding

Customer acquisition

Campaign settings

Al Max

Keyword and asset
generation

Ad Groups

Budget

Review

Next b2rsl pi Conversions jlidl ;o a5l Lojly Lo

ml @

Q, search for a page or campaign

Appearance  Help
Bidding
Bidding A
What do you want to focus on? @
Conversions ¥
[ set a target cost per action (optional)
Alternative bid strategies like portfolios are available in settings after you create your campaign
Customer acquisition ~

By default, your campaign bids equally for new
and existing customers. However, you can
configure your customer acquisition settings to
optimise for acquiring new customers. Learn
more about customer acquisition

[ Bid for new customers only

Your campaign will be limited to only new customers, regardless of your bid strategy
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.\ Google Ads ‘ Q_ search for a page or campaign
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‘ ]

Appearance

Networks ~
[ Google search partners network (recommended)

Ads can appear near Google search results and on other Google search partners websites when people search for terms that are relevant to your keywords. Search

partners can include hundreds of non-Google websites, parked domains, as well as YouTube and other Google Sites
[ Google Display Network (recommended)

Ads can appear on relevant sites, videos, and apps across Google (like YouTube) and the Internet when you have leftover Search budget
Locations A
Select locations for this campaign @
(O All countries and territories
(® Saudi Arabia
() Enter another location
‘v Location options

e

Languages

Based on your targeted locations, you may want

Select the languages that your customers speak. @
to add these languages:

‘ q Start typing or select a language French

Add All

English X Arabic X



aullill el yoll J=i gi Ul Next pi (2) éloadl iag Ayli 2239 More settings b2l pi NO il »

.\ GOOQ'E Ads ‘ Q, search for a page or campaign Anpearance
EU political ads A
Does your campaign have European Union political ads? EU regulation requires Google to ask this
question
Required Learn how an EU political ad is defined
O Yes, this campaign has EU political ads
1 2 @ No, this campaign doesn't have EU political ads
Audience segments Select audience segments to add to your campaign. v
X More settings
2 Ad rotation Optimise: Prefer best performing ads
2 Start and end dates Start date: 25 November 2025  End date: Not set
Ad schedule All day
Campaign URL options No options set
Page feeds Add page feeds to your campaign
Next

® Google, 2025. Leave feedback
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Ad groups help you organise your ads around a common theme. For the best results, focus your ads and keywords on one product or service.

Add details to match your ads to the right searches
Keywords ~

Get keyword suggestions (optional)
Google Ads can find keywords for you by scanning a web page or seeing what's working for similar products or services

‘ GO Final URL ‘

B3 Enter products or services to advertise ‘

Enter keywords
Keywords are words or phrases that are used to match your ads with the terms people are searching for @

Enter or paste keywords. You can separate each keyword by commas or enter one per line.
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X .\ Google Ads ‘ Q, search for a page or campaign ‘

Ads A

() Add headlines View ideas

(;w Include popular keywords View ideas

e ®© © ® & B&

Add a final URL to see N\ Ad ) =
< > headline and description ‘:\t_‘ ,-",:‘ strength Li_‘ Make headlines unique View ideas
i N—A =
suggestian= Incomplete ‘.('? Make descriptions unique View ideas
CW Add more sitelinks View ideas
Preview Share Preview ads
Final URL @ ~
‘ Final URL
This will be used to suggest assets for

byl 2nilio . = Google
bgowlléran

Display path (3 ”~

www.example.com

~
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For optimal ad performance, include

these keywords in your headlines
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Descriptions View o
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Description
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(® Set custom budget ~

Set your average daily budget for this campaign

SAR150.00
Weekly conv.  Cost/Conwv. Weekly cost
23 SAR11.87 SAR27.30

For the month, you won't pay more than your daily budget times the average number of days in a month. Some days you might spend less
than your daily budget, and on others you might spend up to twice as much. Learn more

(O campaign total budget sew

Set a budget for the duration of your campaign
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Q_ search for a page or campaign

Notifications @

Ads Advisor Appearance Refresh Help
o = ack to View (3 filters) = Campaign Ad groups (1)
I' verview @ Allcampaigns 3 Search campaigns. Morocco Web Design Search Campaign Select an ad group
e RECsmMEnARtORS © Paused Type:Search  Budget MAD100.00/day £8} Campaign settings
s, Insights and reports o Campaigns Custom | 1Apr-30Jun2024 ~ | < >  Showlast30days
A0/ Comipalgns & Campaigns Drafts Settings
CGoals
Clicks
mpaigns
b3 Campaig 5 1 1 & r
. Metrics Adjust Download Expand
Ad groups 451
Billing
Ads
Admin Experiments
Assets v

Audiences, keywords and

tent = 5 r .
SomES Add fitter Q = m o] = L1 : o
Search Segment Columns Reports Download Expand More
Change history

O ®  campaion & Budget Status Campaign type Impr. cTR Cost Clicks  Conv.rate  Comversions  Avg.CPC  Cost/conv.

N~ B Orafs in progress: 0
Y Morocco Web Design MA ~ searcn 5605 912% | Mapo7eaz  Maxmise st 2745 1400 MADIST  MAD9.89

Search Campaign i e Et 2 clicks s
Total: All but removed campaigns inyour .. @ = 5605 9.12% MAD378 42 511 274% 14.00 MAD1.91 MAD69.89
v Total: Campaign @ MADO. = 5,605 9.12% MAD978.42 511 274% 14.00 MAD1.91 MAD69.89
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= .\ Google Ads ‘ Q search for a page or campaign ‘ AdsAdvisor  Appearance  Refresh  Help  Notifications @
et Backto View (3 filters) . || campaion . || Adorouss ()
veniew Al [ search Y Morocco Web Design Search Campaign Select an ad grouy
g paig group
Create ; 7 "
Racoraranaatons 0 Paused Type:Search  Budget MAD100.00/day £82 Campaign settings
- Tnaithts aavirepots G Keywords Custom | 1Apr-30Jun2024 ~ 4 >  Showlast30days
ampaigns
L4 Campaigns 1 Keywords Negative keywords URLinclusions  URL exclusions
Goals
- ¢ ra 2
° @ Keyword status: Enabled, Paused Add filter Q i @ i e : ~
b GRS 22 Search  Segment  Columns  Reports  Download Expand  More
Tools O e Keyword Match Ad Stat I CTR Cost
RS S A eywor fatch type group atus mpr. os:
= content
“agence web au e s L - 5
T — O e X Phrase match Creation Site Web Keywords Corpsbnisiiss 603 8.96% MADE7.18 54 370% 2.00 MAD1.61 MAD43.59
Keywords.
Noteligible
fo3 O e *agence web" Phrase match Creation Site Web Key 485 10.03% MAD74.44 53 0.00% 0.00 MAD1.40 MAD0.00
Admin Audiences
“créer un site te Web Keywords HNorelglie 5
0Oe =& Phrase match Creation Ste Web Keywords e N 367 1335 MADIISS6 a T 400 MaD236 | MADZ896
Locations —
“création de ot eligible
0O e [tenteste Phrase match Greation Site Web Keywords 369 1274% MAD68 49 47 0.00% 0.00 MAD1 46 MADO.00
Ad schedule
O @ ‘stewecréer Phrase match Creation Site Web Keywords oot - 405 10.37% MAD91.60 42 200 MAD2.18 MAD45.80
Advanced bid adjustments R Not efgibi
0O & s Phrase match Greation Site Web Keywords 4 #15 7.05% MADE236 33 6.06% 2.00 MAD1.89 MAD31.18
Change history O & [Fibmonse Phrase match Creation Site Web Key 352 9.38% MADE237 33 0.00% 0.00 MAD1.89 MADO.00
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EicdE R BnRantLiong O Paused Type: Search Budget: MAD100.00/day
@ : Keywords 3
el Insights and reports W yw K
? Campaigns v 4 Keywords Negative keywords URL inclusions
Goals \
hore = o Y Add filter
R
Tools O Negativek d
Audiences, keywords and egative keywon:
= content
D [ai website builder]
Billing
Keywords 3 i s
D [création site web algérie]
2 Admi Audiences D [création site web algérie]
O orawi
Locations
O Grawie
Ad schedule D [how to create a website using htm! and css]

Q, search for a page or campaign

= N Google Ads

N\ Google Ads

Q search fora page or campaign

Sl doudoud] calodall aalss|
Google Ads

.Keywords sul axgig élonll aial e
.Negative Keywords suc bhors|
Al calods aals) Al e

Jhw J5 s éaalg caladall carsi ¢
.Save hur|

URL exclusions

Negative keywords can prevent your ad from showing 1o people who search for or browse content related 1o those words

I_ Overview KeyWordS
Create
Recommendations Keywords Negative keywords URL inclusions
E. Insights and reports v
Campaigns Add negative keywords
W Campaigns s ® Add negative keywords () Use negative keyword
Goals or create new list list
’p Assets ~
S
Tools
Audiences, keywords and Add to
= content Morocco Web Design Search Campaign
” Campaign «
Billing
0 Negative keywords
Admin Audiences Enter or paste your negative keywords, one per line
Locations
Ad schedule
o

Advanced bid adjustments

Change history

[ saveto new or existing list

2 .
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Keyword

Lmudlyig Gago lmSpiig dxls pé calilug aldd calpdi e cilmn Al daslg e dolall ggai .3

cguwi 62119 630 &13 awy . cquwi Jgi sa Juogs JS Search Terms avalyo Qiany

o > Back to Wiew (3 filters) pa Ad groups (1)

- -
I' ikl () Allcampaigns = [EY Search campaigns ¥ Morocco Web Design Search Campaign Select an ad group
Create RCamiRah R O Paused Type: Search Budget: MAD100.00/day €83 Campaign settings

6 5 Search terms @ Al

Insights and reports

Campaigns
? Insights ? Keyword: "agence web", "agence web au maroc™ + 30 more X Add filter
Goals
" . |:| Search term Match type Added/Excluded Ad group - Clicks CTR Conversions
x Auction insights
o i Phrase match = B =
Tools O  site web gratit (cheaevariam) O Excluded 1 19.64% 0.00
Search terms R
B [0  comment créer un site web Eeleve it (Excluded 9 17.65% 3.00
Billing When and where ads
[  creation site web Exact match " Added 6 6.59% 0.00
showed
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Admin Channel performance
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Landing pages
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Dashboards
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9 i Phrase match 4 L z
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